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DJ Marketing

It’s no secret that in this day and age, 
anyone with turntables, a computer, a 
little talent and a love of music can call 
themselves a DJ. As audio technology 
advances, bedrooms have been 
converted into studios and bathrooms 
into sound booths. Now, DJs need to 
find ways to differentiate themselves 
from the sea of competition. 

Handing out business cards and 
sending e-mail blasts can only go so 
far. Here’s a counter-intuitive idea: 
There is something to say about the 
physicality of receiving a post directly 
in your mail, as opposed to opening 
one in your e-mail—it makes it that 
much more personal. One way to set 
yourself apart and get people to notice 
that you’re anything but a name in an 
Internet listing is with an effective 
direct-mail marketing plan. 

That’s right. I’ve said it. In an age where 
everyone believes the Internet is the 
future, I say a bit of the past can 
separate you from your competition. 
Direct mail marketing offers DJs a 
unique opportunity for effective and 
measurable advertising results. It 
offers the opportunity to visually share 
your establishment and get people 
interested. It also remains the most 
affordable, targeted and trackable 
advertising opportunity for both well-
established and up-and-coming DJs.

Getting Started
With various direct-mail marketing 
opportunities available to you, there 
are many different ways in which to 
utilize the services for a perfect 
marketing campaign. If you’ve stopped 
sending direct mail to your lists from 
bridal fairs and have been relying 
instead on your website to carry the 
weight, think again. 

Solo direct-mail letters, newsletters, 

freestanding inserts, postcards and 
brochures can illustrate the perfect 
wedding that your bride has been 
dreaming of. Because assembling the 
perfect composition may be a difficult 
and time consuming task, it’s 
recommended to hire a professional 
graphic designer or a marketing 
agency to design your direct mail 
campaigns rather than to create 
something that may look unprofessional. 

Use Quality Photographs, Logos & 
Colorful Illustrations

Remember that today’s partygoers tend 
to read advertisements by colorful 
photographs and logos that are supported 
by strong headlines and great offers. You 
must be able to stop potential patrons 
with strong visual presentations. 
Consistency is also important. For added 
effectiveness, try to maintain a consistent 
visual look and image throughout each 
of your advertising campaigns. Create 
an identity for your company and use it 
to set yourself apart from the competition. 
Don’t be afraid to let the public know who 
you are and why you’re the best. This is 
a surefire way to bring in more business. 
If you want to get even more creative, 
ask your direct-mail resource what they 
have in their library. Prospective new 
customers will read all of the big offers 
as well as the small details, once they 
are attracted to your beautiful 
photographs, logo, colors and 
headlines. 

Dollars Off, Not 
Percentages!
Research has proven that customers 
react much better to strong dollars-off 
discounts and incentives. Percentage 
discounts really are not perceived to 
be as strong, especially if they are only 
10- to 20-percent off. Unless you use 
a 50-percent discount off or higher, 
they will be perceived as weak offers 
and ignored. With a plethora of DJs to 
choose from, is 10-percent off really 
going to excite customers to choose 
your service? 

Referral specials are also a great way 
to bring in business. If a client uses 
you for an event such as a wedding or 
party, give them incentives that if they 
bring in a new customer that uses you, 
then they get a discount off of their 
next event hosted by you. You can 
even use this for catering managers 
and party planners. 

Safety in Numbers or the Power of 
One?
If you are going the solo direct mail 
route, it is a good idea to send colorful 
postcards whenever possible. The 
postage for a postcard is less 
expensive than standard mail and 
unlike envelopes they don’t have to be 
opened for a potential client to 
immediately see your offer. Use a 
high-quality paper stock for your 
postcards. They are more durable and 
they are more appealing to the 
recipient. For solo direct mail, you will 
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need to write copy, create artwork, 
provide professional photographs, 
determine your targeted markets and 
hire a local direct mail house to facilitate 
these mailings. 
As you investigate the price of a direct-
mail campaign, you may discover the 
wonderful financial and creative benefits 
of nationally respected direct mail 
resources like Clipper Magazine, Savvy 
Shopper, Paper Mint, Val Pak, Money 
Mailer and others that are available in 
your community. 

For example, Clipper Magazine is 
respected as a unique premier quality 
full-color glossy direct-mail magazine, 
while others utilize an envelope format, 
with a myriad of advertisers who market 
themselves together. The cost of 
cooperative and magazine format direct 
mail is usually only three to four cents 
per home as opposed to solo direct mail 
campaigns, which can cost between 
50-cents to $1.00 per home. When you 
add up the costs of artwork, printing, 
mailing labels and postage, it is a greater 
advantage to use cooperative direct 
mail or a combination of both. 

Complimentary Marketing Consultations
Direct mail program resources, like 
Clipper Magazine and Money Maker, 
offer complimentary marketing 
consultations, artwork and the use of 
professional photographs, mailing lists, 
printing and postage all in one simple 
package. In addition, their marketing 
consultants can share examples of other 
successful DJs from around the country. 
You will be able to review a small library 
of photographs, offers and special 
promotions that get tangible results. If 
needed, they can supply testimonials 
and telephone numbers from others in 
similar businesses to yours, so you can 
also call them for advice.

Realistic Expectations
Advertising with direct mail really works, 
especially with strong offers and ongoing 
campaigns. Like any advertising, 
promotion or marketing concept, it takes 
a long-term investment to successfully 
market your DJ services. Visit with your 
direct mail sales consultant to set 
realistic expectations, so you are not 

disappointed. Coupons and mini gift 
certificates are easy to track. Many 
people will be attracted to your deals to 
come in without the coupon or direct 
mail advertisement. One new customer 
may result in several thousands of 
service sales dollars per year—so as 
few as five, 10 or 20 new clients from 
any one advertisement needs to be 
considered a big success. 

You’ve put everything you have into your 
music. Why not employ that same 
dedication into your marketing plan? 
Whether it’s bringing in new people to 
your party or hosting more events, 
remember the benefits of a well thought 
out direct advertising strategy. 

For a complimentary direct mail advertising 
consultation or more information about Clipper 
Magazine resources near you, call 
866-802-1429 email marketresearch@
clippermagazine.com or visit their web site 
at www.ClipperMagazine.com.
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MORE THAN 

100
Kinds Of Fresh 
Sushi To Choose 
From As They 
Pass By Your Table.
Price Averages
$1.20 To $2.30 Per Plate 

F R E S H  S U S H I

18033 N.W. Evergreen Pky. (At Cornell & Evergreen Pky. In Tanasbourne Annex) 503-466-1162

Sushi TOWN
$500 

OFF
Purchase Of $20 

Or More
with this coupon

SUSHI TOWN
503-466-1162

Does not include beverages or alcohol. One 
coupon per table. Not valid with any other 

offers. Offer expires 5/3/06.

$500 

OFF
Purchase Of $20 

Or More
with this coupon

SUSHI TOWN
503-466-1162

Does not include beverages or alcohol. One 
coupon per table. Not valid with any other 

offers. Offer expires 5/3/06.

Professional, Upscale Mobile Disc 
Jockey Services For All Occasions NW 
Mobile DJ Can Supply All Your Business, 
Special Occasion, Party, Home Or 
Music Needs If You Are In Need Of 
Party Supplies For Your Event.

FREE HOUR
With Any DJ Gig ($125 Value)

Not valid with any other offer. Offer expires 5/3/06.

FREE KARAOKE
With Any DJ Gig ($125 Value)

Not valid with any other offer. Offer expires 5/3/06.WWW.NWMOBILEDJ.COMWWW.NWMOBILEDJ.COM

Spring Party Specials!Spring Party Specials!

E
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WE INVITE YOU TO CALL US FOR A

Music That Moves You

908-218-1926
m b m u s i c s e r v i c e s . c o m

FREE CONSULTATION
For Your Next 
Big Event

908-218-1926

GIFT CERTIFICATE

$100 OFF
Your Next Event

908-218-1926

Customize An Event Your Guests Will Be Talking About For Years To Come!

Library Of Music Including Top Billboard Hits From The 30s To Today

State-Of-The-Art Sound System With Fully Computerized Library

Whether It’s Swing Or Disco, We Will Get You Dancing

Lighting Options From Simple To NYC Club-style 

Fully Insured

Great For Corporate Events
• Holiday Parties

 • Retirement Parties
 • Service Anniversaries

Experienced Master Of Ceremonies
• Weddings

 • Anniversaries
 • Reunions
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heated stone or sport massage
corporate wellness programs

pre-natal or couples
swedish or deep tissue

member of NCBTMB & AMTA
gift certificates available for any occasion

physician referrals accepted

3780 Old Norcross Rd. • Suite 110 • Studio 121
In The Salon Studios Beauty Mall

(In The New Kroger Shopping Center)

Duluth • 678-371-6463
for appointments, please call Tiffany

Jean Bush – Master Hairstylist

Specializing in:
HIGHLIGHTING

SINGLE PROCESS COLOR
CHEMICAL STRAIGHTENING

RAZORING
CLIPPER CUTS
MEN’S CUTS

3780 Old Norcross Rd. • Studio 117
In The Salon Studios Beauty Mall

(In The New Kroger Shopping Center)

Duluth • 678-637-8985
appointment-based flexible hours

Sassy Styles for the Spring
Color Service

Duluth // 678-637-8985
With this coupon. New clients only. Not valid with other offers or prior services. Offer expires 4/19/06.

$15 
Off 

Shampoo, Cut & Style

Duluth // 678-637-8985
With this coupon. New clients only. Not valid with other offers or prior services. Offer expires 4/19/06.

$10 
Off 

Men’s Haircut

Duluth // 678-637-8985
With this coupon. New clients only. Not valid with other offers or prior services. Offer expires 4/19/06.

$5 
Off booth rental available

Key Points Touch Therapy

Giving the gift of Massage...
what life takes away, 

Massage gives back

Professional Massage By Nationally Certified Therapist

$15 OFF
1-Hour Service

NEW CLIENTS ONLY

Key Points Touch Therapy
Duluth // 678-371-6463

With this coupon. Not valid with other offers or prior services. 
Offer expires 5/31/06. 

$25 OFF
Any 4-Pack Or More Massage Series

NEW CLIENTS ONLY

Key Points Touch Therapy
Duluth // 678-371-6463

With this coupon. Not valid with other offers or prior services. 
Offer expires 5/31/06. 

$50 OFF
The Total Cost 

Of Your Function

770-314-8948
With this coupon. Not valid with other offers 

or prior services. Offer expires 5/31/06.

Havin’ A Party?
Need A DJ?

Call Richie Rich
Live instrumentals played on the keyboard, portable XM 

radio, state-of-the-art equipment.
I also produce my own music to give you the best 

R&B, Hip Hop & Techno.
Club-like vibe, with over 5 years music/DJ experience.

We Bring The Club To You
weddings, graduation, engagements, birthdays, retirements, 

office parties, or if you just want to have fun. 

770-314-8948
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